
 
 
Target group acquisition, sales forecast, social aspect. 
 

Booklet 1 "Full Broadside", the first season of Don Raffo's 
book trilogy, in A4 format, with approx. 45 pages in colour, 
available in bookstores, mail order and online shops for  
€ 9.95. 
 

Target group 01 = small target group / large target 
group 02 = the "normal" international market. 
 

The smallest, identifiable target group (main target group) 
consists of approx. 500,000 people and only takes into 
account the inmates and employees of the prisons in 
Germany and their relatives. The calculation results from 
approx. 80,000 inmates at the moment and is counted down 
to 20,000 people with an interest in "Don Raffo". These 
20,000 people have been extrapolated to a target group of 
200,000 people over the past 10 years and everyone has a 
relative assigned to them statistically, so that it results in 
approximately 400,000 people. Similarly, the target group 
for servants is calculated with approximately 100,000 
people and results in a total target group of approx 500,000 
people as the lowest level. 
 

Since there is nothing comparable or similar to this target 
group as "Don Raffo", a direct monopoly is created. 
 

The "normal" market large target group 02 was 
analyzed from Media Control separately for RCW. 
 

Sales forecast small target group 01: 
 

With a sales price of approx. 9.95 euro per season booklet, 
sales of 50,000 copies (10% of the first target group) result 
in sales of 347,500 euro in the first three days after 
publication. 



 
 
The "normal" market, large target group 02 analysis: 
 

Don Raffo starts with Issue 1 from the first season of our 
trilogy “Full Broadside” 2022, with an international first 
print run of six million copies. These appear in German 
countries, English countries and in Japan. Target group 
analyzes and sales figures for this were carefully 
determined and are anchored in the MC report for RCW. 
 

Publication and social aspect for target group 01 
and target group 02: 
 

Due to the social aspect, the PR for "Don Raffo" is certainly 
quite "inexpensive" if "Don Raffo" is described in terms of 
content and also emphasized as a social aspect that every 
prisoner or employee has the opportunity to write similarly 
interesting and funny short stories and send them to RCW. 
If these stories are used in an edition, the sender receives a 
usual fee. 
 
  

 
 


